Marketing		Name ___________________
1.3 Questions

Checkpoint Questions
· Page 17 - Name three historical approaches to marketing that businesses used in the twentieth century.



· Page 18 – What is meant by the Marketing Concept?
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1. Why did businesses not have to concentrate on marketing in the early part of the 2oth century?




2. Why might too much emphasis on promotion and selling result in dissatisfied customers?




3. How does the use of the marketing concept result in greater customer satisfaction than tradition approaches in marketing?

